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Roularta Media Nederland will publish the special 
100% e-bike magazine in 2024. This special will be 
sent along with 7 selected magazines of Roularta Media 
and is free to download from our website. 

E-Bike special 2024 #1 -  publication date: mid-June
Traveling by e-bike is becoming increasingly popular. 
Therefore, this issue focuses on traveling at home and 
abroad by (e-)bike. Multi-day trips are discussed, and 
what to consider when transporting your e-bike.
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Title selection and target group

Print Special

The e-bike Special will be enclosed in the following titles:

EW,
Fiets,
Fiets Actief,
Zin Magazine,
Beleggers Belangen,
Roots and 
Vorsten. 

 

High selectivity* in relevant target group

Male/female recipients with plans to purchase 
an E-bike in the next 12 months.

*) The selectivity index indicates how specific the target audience is represented in the reader 
group of the selected magazines/Channel (base= 100)

Channel 
selectivity *

120.7

7
Titles

Gross
reach

646,000

Source: NPMM DGM 2023-I
Population: 1,545,000 m/w I Sample: n= 5,889
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The Channel Roularta Media* has a high reach among target 
group “purchase plans e-bike” compared to a number of 
daily newspapers.

High reach in relevant target group

Source: NPMM DGM 2023-I
Populatiion: 1,545,000 m/w I Sample: n= 5,889

7
Titles

Target group

Male/female recipients with plans to purchase 
an E-bike in the next 12 months.

Higher reach
compared with 

newspapers

*) EW, Fiets, Fiets Actief, Zin Magazine, 
Beleggers Belangen, Roots and Vorsten

Net reach within target group

Gross
reach

646,000
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Target group characteristics

Source: NPMM DGM 2023-I, based on profile readers Channel Roularta Media *

The readers of the 100% e-bike magazine* are aged 50+ years

old (73%) and almost half of the readers can be found in the 

highest wealth class W1/W2 (49%). They have a lot to spend.

*) EW, Fiets, Fiets Actief, Zin Magazine, Beleggers Belangen, Roots and Vorsten

Men
50%

Women
50%

W1/W2 
49%

73%

50+ yrs

7
Titles

Gross
reach

646,000

72% sometimes take 
a trip on a bicycle
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Target group characteristics

The readers of 100% e-bike magazine like to take a ride on their 

bikes. Below the selectivity* among target group:

 ‘regularly take a trip on a bike’.

Selective on 
take a trip on 
a bike

Channel 
selectivity *

145.5

7
Titles

Men/women who indicated 
regularly taking a trip on a 
bicycle (not cycling).

Relevant target group

Population: 3,532,000 m/w I Sample: n= 14,453
Source: NPMM DGM 2023-I

*) The selectivity index indicates how specific the target audience is 
represented within the reader group of the magazine (base= 100)

Source: NPMM DGM 2023-I

Gross
reach

646,000



Rates and specifications 100% e-bike

*) Rates are excl. VAT

Print Special

The e-bike Special will be enclosed in the following titles:

EW,
Fiets,
Fiets Actief,
Zin Magazine,
Beleggers Belangen,
Roots and 
Vorsten. 

Dimensions Bleed(wxh)
1/1 148 x 210mm (A5 format)            
2/1 148 x 210mm - 148 x 210mm
+ 5 mm overfill for cut-off

Advertisement material: 
Digital files in CertifiedPDF
Traffic@roularta.nl

Optional: Branded content

Production costs starting from € 750

€ 4,900.-
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7
Titles

Gross
reach

646,000

Media
value

€33,297

Rate 1/1 
page

€ 4,900

Rate 2/1 
page

€ 8,900

mailto:Traffic@newskoolmedia.nl


E-Bike special 2024 #1 
Publication dates
Deadline material 
- Branded content 17th of April 2024
- Advertisements 21th of April 2024
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Partner content examples



Additional propositions

Depending on the objectives and targets of the business partner 

we can offer the following in addition to branding/activation.

Online 7 brands*:

• Banner campaign (billboard/halfpage)

• Native inarticle (checkout based on quality view)

• Newsletter advertorial

• Facebook post

• Branded article/SEO article

If desired, we can facilitate our business partners with the 

production of branded content.

*) campaign can be expanded to more brands of Roularta Media based on relevant reach



= index 67 match doelgroep 
voor de 33% wast betaal je niet 

Display ads Native in-article 
(based on quality view 
15 seconds in-view)

Newsletter 
advertorial 

Additional propositions

Social post Branded item 
online

*) campaign can be expanded to more brands of Roularta Media based on relevant reach



Contact

Roularta Media Nederland

Bob Stultiëns
T. 06 10 37 2926
E. bob.stultiens@roularta.nl

www.roularta.nl
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